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OUTLINE

I) OASIS SCENARIO DISCUSSION

II) SPOKANE RIVER BASIN / SVRP REGIONAL 

WATER CONSERVATION MESSAGE DISCUSSION



OASIS Interface



INFLOWS

• GROUNDWATER MODFLOW INPUTS (TIME-SERIES)

• AREAL + TRIBUTARY RECHARGE FOR THE 7 SUB-REGIONS

• LAKE INPUTS

• *COEUR D’ALENE LAKE IS MODELED AS A RESERVOIR

• GROUNDWATER DEMAND INPUTS (FROM MODFLOW AND USGS)

• MUNICIPAL, AGRICULTURAL, INDUSTRIAL

• RIVER INPUTS

• COEUR D’ALENE LAKE TOTAL INFLOWS 

• HANGMAN CREEK USGS GAGE DATA

• LITTLE SPOKANE RIVER USGS GAGE DATA



WHY MODELS?

MODELS AS A PLATFORM FOR DIALOGUES

• LEARNING TOOL

• DECISION/PLANNING SUPPORT TOOL

• EXPLORE FUTURE SCENARIOS



WHY STAKEHOLDER INPUT IS IMPORTANT

• PURPOSE OF MY RESEARCH

• UNDERSTAND YOUR REGIONAL WATER RESOURCE MANAGEMENT NEEDS

• SUCH THAT I CAN PROVIDE A MEANINGFUL AND RELEVANT TOOL FOR WATER RESOURCE PROFESSIONALS 

(OASIS)

• DEVELOP RELEVANT SCENARIOS TO ADDRESS WATER RESOURCE MANAGEMENT CHALLENGES IN 

THE REGION

• WHAT KIND OF SCENARIOS, GRAPHICS, METRICS, ETC. WOULD YOU LIKE SEE?

• WHAT ARE YOUR BIG IDEAS RELATED TO WATER RESOURCES IN THIS REGION?



OASIS MODELING OUTPUTS

COMPARISON TO GAGED DATA AND RESPONSE EFFECTS SPREADSHEET TOOL
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OASIS MODELING SCENARIO:

CLIMATE CHANGE + 25% INCREASE IN REGIONAL DEMAND 

(I RANDOMLY THOUGHT OF THIS SCENARIO)
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DISCUSSION

WHAT KIND OF SCENARIOS, GRAPHICS, METRICS, ETC. 
WOULD YOU LIKE SEE?

WHAT ARE YOUR BIG IDEAS RELATED TO WATER 
RESOURCES IN THIS REGION?



REGIONAL WATER CONSERVATION 
BRANDING AND MESSAGING

CONVERSATION



WHAT DO YOU THINK ABOUT A REGIONAL 
WATER CONSERVATION STRATEGY?



IWAC IDEAS FROM MIKE G. AND ROB L.

● CREATE A LOCAL BRANDING STRATEGY

○ POTENTIALLY DIFFERENT STRATEGIES FOR WATER PURVEYORS AND COMMUNITY MEMBERS

○ FOCUS ON A REGIONAL MESSAGE THAT IS RELATABLE REGARDLESS OF STATE BORDERS

● CREATE A MESSAGE TO TEACH PEOPLE:

○ WHERE THEIR WATER COMES FROM

○ WHY THEY SHOULD CONSERVE

○ HOW TO CONSERVE

○ WHERE TO GET INFORMATION/RESOURCES FOR SAVING WATER

● CREATE EDUCATION/OUTREACH GOALS

● COLLABORATE TO ESTABLISH

○ VIDEO IDEAS

○ BRANDING

○ WEBSITES



OTHER CAMPAIGNS

O ENVIRONMENT AMERICA – PROTECT OUR WATERS: HTTP://WWW.ENVIRONMENTAMERICA.ORG/PROGRAMS/AME/CLEAN-WATER-AMERICA-0

O EPA – WE’RE FOR WATER: HTTP://WWW3.EPA.GOV/WATERSENSE/WEREFORWATER/

O NATIONAL - WATER USE IT WISELY: HTTP://WATERUSEITWISELY.COM/

O CALIFORNIA – SAVE OUR WATER: HTTP://SAVEOURWATER.COM/

O CALIFORNIA – BE WATER WISE: HTTP://WWW.BEWATERWISE.COM/

O DENVER – USE ONLY WHAT YOU NEED: HTTP://WWW.DENVERWATER.ORG/CONSERVATION/USEONLYWHATYOUNEED/

O OREGON – ONE DROP: HTTPS://WWW.ONEDROP.ORG/EN/PROJECT/BURKINA-FASO/

O WASHINGTON – WISE WATER USE: HTTP://WWW.MWCOG.ORG/ENVIRONMENT/WATER/WATERSUPPLY/WISEWATER.ASP

O WASHINGTON - SAVING WATER PARTNERSHIP - HTTP://SAVINGWATER.ORG/

O WASHINGTON - SAVING PUGET SOUND: HTTP://WWW.ECY.WA.GOV/PUGET_SOUND/

http://www.environmentamerica.org/programs/ame/clean-water-america-0
http://www3.epa.gov/watersense/wereforwater/
http://wateruseitwisely.com/
http://saveourwater.com/
http://www.bewaterwise.com/
http://www.denverwater.org/Conservation/UseOnlyWhatYouNeed/
https://www.onedrop.org/en/project/burkina-faso/
http://www.mwcog.org/environment/water/watersupply/wisewater.asp
http://savingwater.org/
http://www.ecy.wa.gov/puget_sound/


VIDEOS: WATER MESSAGE EXAMPLES

• WATER AS A LIMITED RESOURCE

• HTTPS://WWW.YOUTUBE.COM/WATCH?V=QTZMERFL-JO

• PERSONAL WATER SAVING TIPS

• HTTPS://WWW.YOUTUBE.COM/WATCH?V=GOLF2RBXMZE

• WATER FIRM MESSAGE

• HTTPS://WWW.YOUTUBE.COM/WATCH?V=VIAW5MCJHPI

https://www.youtube.com/watch?v=QtzmerFL-Jo
https://www.youtube.com/watch?v=GOLf2RbxmzE
https://www.youtube.com/watch?v=VIaw5mCjHPI


WATER VIDEO IDEA

SKETCHES FROM KAYLA















REGIONAL WATER BRAND LOGO IDEAS

SKETCHES FROM KAYLA









DISCUSSION

WHAT ARE YOUR THOUGHTS ON A REGIONAL 

CONSERVATION MESSAGE?

WHAT ARE YOUR GOALS AS WATER RESOURCE LEADERS 

RELATED TO A REGIONAL WATER MESSAGE?


